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World Trade and Foreign Direct Investment 1980-2011 (USD Billions)
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Exports as % of GDP Worldwide

Country
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Depth Index of Globalization (DIG) 2013 — score & rank

1. Hong Kong SAR (China] (0]
2. singapare (0]

3. Luxemnbourg (0]

4. ireland (0]

5. Belgium [+1)

6. Netherlands [-1)

7. Malta 0]

B. Malaysia [+2)

9. Bahrain (+3)

10. Estonia (-2)

11. United Arab Emirates (0]
12 switzerland (-3)

12, Hungary (+3)

14. Austria |-1)

15. Panama {-3)

16. sweden [-2)

17. Denmark {+2)

18 Lebanon (+3)

19. Czech Republic (+12)
20. Slowvenia (0]

21 Iceland (+3)

22, Lithuania [+5)

23. Guyana (+2)
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24. Mauritius (-1)

25. Taiwan (China) (-3}
26. Latwia [+11)

7. Slovak Republic (+1)
28. Bahamas, The (+5)
20_Trinidad and Tobago (-3)
30. Mongolia (-8)

31. Barbados (-1)

32 Bulgaria (0]

33. cypns [-16)

34. Norway (-5)

35. Thailand {-1)

36. Finland [+2)

37. cambodia (+3)

38. Germany (-3)

3. oman (+7)

40. Brunei Darussalam (+3)
41. Jordan (-5)

42. 1srael |-3)

43. Korea, Republic [(+1)
44, vietnam (-2)

45. Canada (0]

45. Portugal (+4)

A7. Macedonia, FYR (0}
48. United Kingdom [-7)
49. Poland (-1}

35—
37 —>

40 ——»

4] e

——
—
—

=
=
=

71 maly {+1)

72 Tunisia (-1)

73. Costa Rica [+1)
74.Togo (-4)

75. Bosnia & Herzegovina [+2)
76. Kyrgyz Republic (+3)
77. Cote d'hoire |+8)

TE. Moreooo |+2)

79. Zambia [-1)

B0. Botswana [-4)

B1. Australia (-6)

82. Romania [-1)

£3. South africa (-1)

84 Armenia (0)

£5. Mexico |+4)

86. Azerbaijan [+2)

B7. Gabon (-1)

BE. Greece [+3)

B9. Guinea [-2)

90. Ghana (-7)

o1, United States |-1)

092 El Salvador [+4)

3. Niger [+5)

o4 angola [+1)

95. Russian Federation (-1)
96. Mozambique (43)
97. Senegal [+5)

DE. Nigeria -5)

99, Chad [-7)

100. Bominican Republic (0)
101. Paraguay (-4)

102. Peru |-1)

103. Bolivia [+2)

104. Malawi (+3)

105. Uruguay (+1)

106. Turkey [+1)

107. Guatemala [-4)

108. Ecuador (-4)

109, yemen, Republic {-1)
110. Kenya |-1)

111 philippines (+5)

112. syria (0]

113, Japan [+1)

114. Lao PDR [-4)

115. Colombia (0]

116. Madagascar |+4)
117. bali -6)

118. Egypt, Arab Republic {+1)

i
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91 USA
122 China

123 India

— 111

«— 114

«—127/138

Sources: UNCTAD, World Bank
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ASEAN Trade and Foreign Direct Investment 1980-2012 (USD Billions)

ASEAN FDI Inflows
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Intra-regional Share of Merchandise Exports, 1960-2012
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ASEAN Intra-Regional Trade
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Industry level shift of production & consumption to emerging economies
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Source: Pankaj Ghemawat, Depth Indiex of Globalization 2013 TCGl 8



The 10 Percent Presumption

Telephone calls
Immigrants (to population)
University students
Management research
Private charity

Direct investment

Tourist arrivals

Patents

Stock investment

Trade (to GDP)
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Sources: Pankaj Ghemawat “Redefining Global Strategy” TCGl 9



Importance of host regions to TNCs 2012 & 2015
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Major U.S. Companies with Interests in ASEAN
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http://www.acegroup.com/
http://www.aes.com/
http://www.aig.com/
http://www.att.com/
http://www.bakernet.com/
http://www.bv.com/
http://www.bp.com/
http://www.cargill.com/
http://www.caterpillar.com/
http://www.chevron.com/
http://www.citigroup.com/
http://www.thecoca-colacompany.com/
http://www.conocophillips.com/
http://www.dow.com/
http://www.ets.org/
http://www.exxonmobil.com/
http://www.fedex.com/
http://www.fluor.com/
http://www.ford.com/
http://www.fcx.com/
http://www.generalatlantic.com/
http://www.ge.com/
http://www.gm.com/
http://www.gsk.com/
http://www.google.com/about/
http://www.guardian.com/
http://www.hanesbrands.com/
http://www.hp.com/
http://www.ibm.com/
http://www.intel.com/
http://www.jhpiego.org/
http://www.mastercard.com/
https://www.metlife.com/
http://www.microsoft.com/
http://www.moodys.com/
http://www.motorola.com/
http://www.murphyoilcorp.com/
http://www.northropgrumman.com/
http://www.oracle.com/
http://www.peabodyenergy.com/
http://www.pfizer.com/
http://www.pmi.com/
http://www.pg.com/
http://www.qualcomm.com/
http://www.salesforce.com/
http://www.seagate.com/
http://www.timewarner.com/
http://www.ul.com/
http://www.ups.com/
http://www.visa.com/
http://www.vsecorp.com/
http://www.disney.com/
http://www.yahoo.com/
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World Exports (USD Billions)

20,000

18,000

16,000

14,000

12,000

10,000

8,000

6,000

4,000

2,000

O D & & > & o A& &
FTLLTLLFS S
ENPISIPAIR AN S

DT AT A AT AD

B ASEAN M China 1 Developing economies excluding China H Developed Economies

Sources: UNCTAD, World Bank TCGl 13



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13

